Sales development 2007

VIKING again exceeds the company result of the previous year
Langkampfen/Kufstein, 29 April 2008. VIKING GmbH, based in Langkampfen, Austria, increased its turnover in 2007 by six-and-a-half million euros to almost 93 million euros (corresponding to an increase of about 7%) and again exceeded the result for the previous year. In 2007, VIKING had a yearly average of 195 employees – 16 employees more than in 2006. Equity capital amounted to 32.3 million euros, which represents about 56% of the balance sheet total.

“The figures prove that our company strategy works outstandingly well and that, in the Tyrol, we have chosen the optimal location for manufacturing our products,” Managing Director Nikolas Stihl was pleased to announce. The extension to the company premises was completed in 2007. There is consequently sufficient room for the new products for 2008. Since May 2007, tools  are also increasingly being produced for the parent company STIHL in Langkampfen – proof of the acceptance achieved within the worldwide STIHL manufacturing network in terms of quality.

New infrastructure enables fresh growth – orange products in Langkampfen
A highlight of VIKING’s year in 2007 was the opening of the new factory extension. The additional 7,000 m² provide not only space for more assembly lines, but also for new product groups which VIKING manufactures for parent company STIHL: In Langkampfen, VIKING now manufactures a range of manually-operated electric appliances for STIHL, the world market leader for motorised saws. These are brush cutters, hedge cutters, blower units, vacuum shredders and pole pruners. “This mark of confidence further enhances VIKING’s status as a strong partner in the network and provides a new powerful declaration of confidence in the Tyrol location,” according to Managing Director Stihl.
Successful reorganisation ensures continued growth
From the inside outwards: After two years of organisational development, a modern, process-oriented structure has been introduced and the foundations for further growth have been laid. “We increasingly focus on the requirements and wishes of our customers. Employees of all hierarchy levels are involved so that we jointly evolve optimal processes and are able to react to the market faster than before,” says Stihl. On a total floor area of 20,000 m² in Langkampfen, there is not only sufficient space for many good ideas, qualified engineers and designers, but also short and efficient communication channels for the realisation of innovative concepts and for closer proximity to the market.

New lawn tractor models
As in every year, VIKING responds to market conditions with numerous innovations and makes the offering more attractive for its customers. After having introduced the innovative 7 and 5 Series lawn mowers for professional and amateur gardeners in 2007, this year’s VIKING product presentation surpasses all that has gone before. VIKING has consistently surveyed and analysed customer requirements and has combined the best solutions in its product design. The result is the new T5 and T6 lawn tractors series with a total of ten different models in three cutting widths. The tractors feature ingenious technology, well thought-out construction and excellent design. The grass guide system catches the grass blades at the edge of the mowing strip and, in addition to an amazing capacity of up to 350 litres, the grass catcher box also offers the highest degree of emptying convenience at the press of a lever. As well as great ergonomics and much driving pleasure, the new lawn tractors also feature excellent stability and durability. “The fact that our lawn tractors do not merely promise the very best has been proven down to the last detail by the quality tests. T5 and T6 stand for design, sophistication, the highest quality standards and maximum user orientation,” according to Managing Director Nikolas Stihl.

Further improved success series: “Very British” – lawn with stripe pattern
The VIKING MB 545 VR was specially developed for the UK market. “Very British” – VIKING thus focuses on the elegant English stripe pattern, even for amateur gardeners. Instead of the usual two wheels, VIKING has installed a lawn roller on the rear axle of this 5 Series mower. This produces the stripe pattern on the lawn, which is familiar from football stadiums. “We are especially proud that we were also able to incorporate our superior mowing characteristics into this very special version. Our UK dealers are giving us excellent feedback. But there is also demand for the product on the Continent and, of course, we hope this will provide us with a further increase in sales in Great Britain,” says Managing Director Stihl.
The basic equipment of all 5 Series mowers includes the specially-designed highlift blade and an aerodynamic mower housing which provide for an attractive cutting pattern. With regard to ergonomics, the MB 545 VR features many standard details, such as the control panel design with easily accessible control levers. The height of the handlebar can be easily adjusted and offers the gardener an ergonomically-optimal working position. Cleaning the lawn mower is just as user friendly as transporting it.
And the Oscar goes to… - international design awards for the VIKING lawn tractors
VIKING in Langkampfen has recently celebrated winning not one, but two renowned, international design awards. With clever details with regard to functionality, user-friendliness and ergonomics, both T5 and T6 Series lawn tractors have been successful in receiving the iF product design award 2008 and the red dot design award 2008. “Our intention was to build a unique lawn tractor and that is what we have achieved. We were able to impress the international jury with the many advantages and the attractive design of our tractors – a further endorsement of VIKING’s premium marketing strategy,” says Nikolas Stihl, expressing his pleasure at the success. With the iF product design award 2008, the T5 Series model MT 5097 was successful against a participating field of 2,292 entrants from 35 countries. The renowned jury praised in particular the excellent design quality and functionality of the T5 Series lawn tractors.
More than 7,000 entries from 60 countries competed for the red dot design award 2008. The MT 6127 lawn tractor from the T6 Series received an award. “The decisive factors with the MT 6127 were, first and foremost, the innovative design solutions, durability and ecological compatibility,” says Marketing and Sales Manager Wolfgang Simmer
VIKING products even more environmentally friendly and durable
Sustainable research and continuous further development are the top priorities for garden tool manufacturer VIKING and should result in healthy and sustained growth of the company in the future. During production, the use of recyclable materials preserves resources for the future. The success strategy: VIKING grows in harmony with nature and not in conflict with it. As part of a long-term investigation in cooperation with the University of Natural Resources and Applied Life Sciences in Vienna (Boku), it was possible for the first time to scientifically prove the ecological benefits achieved by mulch mowing. The lawn growth was more attractive, denser and healthier. Ecological sustainability is also of great importance to VIKING with regard to product development:  “Beginning with the manufacture of our products, we place great value on sustainability and use durable, recyclable, resource-sparing materials,” explains Nikolas Stihl.  

The continuous improvement in product quality has also resulted in even further increases in the service life of VIKING products. “We have responded to this situation and, for our customers, we have extended the spare parts guarantee for selected products from 10 to 15 years,” says Nikolas Stihl, obviously delighted by the premium quality of his products. Furthermore, in many European countries, old appliances can be returned to the dealer to be recycled in an environmentally-friendly manner. The sustainability of the VIKING products has been recognised with international awards and has been scientifically proven.
VIKING garden shredder awarded “Blue Angel” environmental label 

The VIKING GE 35 L electric garden shredder has recently been awarded the “Blue Angel” environmental label, the first and the oldest hallmark for environmental protection. The GE 35 L received this recognition for its especially quiet operation from the German Federal Ministry for the Environment, Nature Conservation and Nuclear Safety. The electric garden shredder powerfully shreds branches and other plant trimmings and, at the same time, conforms to the low sound pressure level values stipulated by the testing commission. The VIKING development department has achieved this noise reduction by the installation of soundproofing mats and the additional insulation of switch wiring and connecting parts.
Boku study confirms positive effects of mulch mowing
Jointly with VIKING as client, a research team at the renowned University of Natural Resources and Applied Life Sciences in Vienna investigated the effects of mulch mowing on lawn and soil quality and, following analysis lasting more than 4 years, delivered its findings in the autumn of 2007. Based on these, mulch mowing should be warmly recommended to all gardening enthusiasts. It is not only good for the environment but also for the household budget. Due to the mulching method, the disposal of cuttings can be dispensed with and the return of the cuttings to the soil also replaces fertilisation using chemical substances. 

“Mulch mowing makes sense. We were able to scientifically prove that the return of cuttings not only replaces fertiliser, but also achieves a significant improvement in the general appearance of the lawn,” explains research director, Prof. Karl-Ernst Schönthaler. This internationally unique research project, together with the University of Natural Resources and Applied Life Sciences, not only demonstrated the practical application and the positive effects on the lawn of mulch mowing. The findings will also contribute to the further technical development of VIKING lawn mowers. “We will make use of these findings during product development to further increase the international competitiveness of VIKING,” says VIKING Sales and Marketing Manager Wolfgang Simmer.
Marketing offensive launched in Germany and Great Britain
With an export share of approximately 98 percent, VIKING has a particularly strong presence in Europe. VIKING places high quality demands on its products and service - product innovations and TV advertisements are now being used to develop the German and UK markets more intensively and enhance brand recognition over the long term. “In Great Britain and Germany, we still see a high market potential, which we would like to exploit more effectively in future. The marketing offensive has been launched with a TV campaign in Germany to serve as a door-opener,” says Wolfgang Simmer. In some countries, such as France, Spain, Portugal, Russia or the Benelux countries, excellent results have been already been achieved for many years.
VIKING: Successful member of the STIHL group
VIKING has been a member of the STIHL group for 16 years. The VIKING garden tool range supplements the product range of the global market leader for motorised saws in an ideal way and the Tyrolean company profits from the support of the internationally-operating group. VIKING is a fully-owned subsidiary of STIHL International GmbH and increasingly produces parent group products in Langkampfen. Here, VIKING has once again asserted itself in the tough internal competition among the STIHL production sites. 

Just like VIKING, the STIHL Group was also able to record an impressive balance sheet result for 2007.
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Facts & figures: VIKING at a glance
Company history 
1981 Foundation of VIKING GmbH
1992 VIKING becomes a member of the STIHL Group
2001 Relocation of the company headquarters from Kufstein to the Competence Centre for Gardening Tools in Langkampfen
Management 
Dr. Nikolas Stihl
Product range
Lawn mowers, lawn tractors, garden shredders, tillers 
Business figures
	
	
	2002
	2003
	2004
	2005
	2006
	2007

	Employees
	
	146
	152
	152
	161
	179
	195

	Turnover 
	in thousand EUR
	78,370
	82,644
	73,700
	83,200
	86,399
	92,936

	Balance sheet total
	in thousand EUR
	40,832
	44,115
	46,474
	50,300
	53,471
	57,602

	Equity capital
	in thousand EUR
	21,958
	26,609
	28,924
	33,000
	32,006
	32,321

	
	in %
	53.7
	60
	62
	66
	60
	56

	Export share
	in %
	99
	99 
	98
	98
	98
	98


Company history: VIKING in short
VIKING was founded in 1981 in Kufstein and was able to continuously expand the production of its garden shredders under the then Managing Director Heinrich Lechner. Three years after founding the company, VIKING began the development of their own line of lawn mowers in 1984. In 1992, following incorporation into the STIHL group, the company completely renewed its garden tool range.
Today, VIKING produces and sells lawn mowers, lawn tractors, garden shredders and tillers. With a current export share of approx. 98 %, the garden tool specialist is represented in some 60 countries worldwide. The most important export markets are France, Germany, Spain, Portugal, Russia and the Benelux countries. With 195 employees, VIKING achieved a turnover of 92.9 million euros in 2007.
Consistent development of high-quality products and good marketing techniques in collaboration with the STIHL Group have made VIKING a leading company in the garden tool sector.
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