VIKING Press Tour and Grand Opening 

VIKING Factory Premises, Langkampfen
Thursday 20 September at 5 pm
VIKING – Expansion continues.  Construction phase II provides an additional 6,820 m² and creates space for 60 new work places.
Your contacts:
Mag. Wolfgang Simmer, VIKING Sales Manager
Mag. Christian Dag, VIKING Promotion Manager
Further information materials
Press CD (texts of this press pack and photos)
Official Opening of Construction Phase II 

Expansion ensures VIKING’s continued growth 

Langkampfen, 20 September 2007. After only one year of construction, construction phase II of the VIKING home office is complete. On September 20, 2007, part of the workforce relocated to the new building. The extension provides additional space for 20 administrative and 40 production employees. The total effective area was extended from approximately 7,000 m² to 20,000 m² effective area and the total area was increased to 63,000 m².  In his speech, Dr. Nikolas Stihl, Managing Director, VIKING expressed his pleasure in the full order books that made the tremendous expansion in the last years necessary. “Our premium strategy is the secret to our success and we continue to assert our claim to combine the highest quality with the best design.” In the founding year 1981, 30 employees produced a turnover of 1.1 million euro and, from there, things really took off. Today the total revenue is around 86 million euro (2006). With the purchase of the land surrounding the VIKING plant, nothing more stands in the way of further expansion of VIKING GmbH.
“The expansion of VIKING, Austria brought with it constant new demands on the location in the last 26 years. With the broadening of the product range and the continually increasing sales figures, the number of employees also grew: in the last five years alone, around one third to almost 200 employees. In addition, state-of-the art rooms for new test processes and new technological development were created”, reports Dr. Stihl, who provided room for growth for approximately 60 new employees in the new “VIKING House and who clearly embraces the further development of the VIKING premium strategy.
VIKING is a member of the STIHL group. The Chairman of the Board of STIHL AG, Dr. Bertram Kandziora is pleased: “With the extension of the Competence Centre building, VIKING has an ideal foundation for the future.  Because product development is the prerequisite for our growth strategy. VIKING has ambitious development plans. With the expanded Competence Centre we have created the conditions that will let us manoeuvre in the market even better in the future.” 

Only one year needed for the new extension
Palpable excitement in Langkampfen – 52 additional rooms provide room for three more assembly units, a central spare parts store, the prototype workshop, state-of-the-art test cabins for durability testing, a sound-testing room with the latest technology, a high-tech shaker room for vibration tests, a new EDV high-security room and office extensions. Special attention was paid to energy efficiency. In addition to environmentally friendly gas heating, ground water is used for air-conditioning. Numerous skilled workers, mainly from companies in the Tyrol, ensured that the building could be completed in just one year. “We could keep right on schedule – this was especially thanks to the co-operative and smooth sailing partnership with the Rieder construction company, for which I would like to thank Mr. Anton Rieder in the name of the company”, commented a pleased Josef Koller, construction project manager and procurer for VIKING GmbH, about the successful co-operation.
Key elements of the new extension: the “shaker room” and the test cabins
With the installation of new test cabins and the “shaker room” – a high-tech room for vibration testing of tools and their components – VIKING is now able to perform TÜV (Technical Supervisory Association) testing on-site. The new anechoic sound-testing room is tested according to world standards and was conceived as a full-space and not only a half-space. This lets sound tests be carried out for larger gardening tools, such as lawn tractors, according to currently applicable EU guidelines. TÜV carries out the certification, monitors the test measurements in the new sound-testing room and makes sure that the individual steps are correctly executed. “This investment is another contribution to our premium strategy which helps us guarantee our customers the best and most progressive quality for our gardening tools”, stated Dr. Stihl, pleased with the new acquisition. “The nearest test location of this kind is in Nuremburg. A distance that doesn’t really facilitate a smooth process for developing our high-quality products.” 

The sound-testing room, one of the most up-to-date in Austria, is the absolute highlight of the VIKING extension building.  Frequency ranges between 50 and 10,000 Hz can be technically evaluated here. This puts the Tyrolean manufacturer of gardening tools at the technological forefront.
Another advertisement for the extension is the room known as the "shaker room". This room furthers the overall, continuous development work for all the gardening tools that are developed and continually tested at VIKING. Individual components of a gardening tool, for example the blade from a lawn mower are set into vibration in order to identify any brittle spots. In this way, the material and component requirements with respect to different types of vibration are checked and put through their paces. Thanks to this investment, new VIKING products can be tested in every phase of development for their suitability as market-ready innovations, weak points can be immediately corrected thereby guaranteeing VIKING premium quality.
A declaration of confidence in the Tyrolean location
 The extension building was a clear vote of confidence from VIKING and its parent company for the Langkampfen location. VIKING knows that good employees are the foundation of a successful company. In his speech, the Managing Director thanked the Langkampfener team: “Only the best employees can produce premium quality and we have found these personnel here”. 

What VIKING long suspected has now been scientifically proven:  mulch mowing makes sense
The garden tool manufacturer VIKING, as client, and the research team of the University of Natural Resources and Applied Life Sciences, Vienna led by the “lawn guru of Austria” Univ. Prof. DI Dr. Karl-Ernst Schönthaler, were able to prove the positive effect of mulch mowing in an impressive manner. Mulching is the returning of cuttings to the soil.
Over a four year period, the overall appearance of an approx. 2000 m² lawn test area was continuously evaluated with regard to colour shade, homogeneity, integrity, grass density, weed and moss content. The numerous advantages of mulch mowing, such as considerable savings on fertilisers, permanent improvement in the overall appearance of the lawn, preservation of the "more valuable" grass varieties (due to higher resilience) and improvement of poor soil thanks to "organic fertilisation were apparent. VIKING will react to these research results in the area of mulch mowing as early as next year. “Over one hundred prototypes were tested by VIKING in the course of the research project. As soon as 2008, innovations in mulching technology will be available to demanding gardeners throughout Europe”, is Dr. Nikolas Stihl’s positive summary of the research.
New challenges – innovations guarantee advancement
Every gardener, whether amateur or professional, should be able to acquire a tool which is optimally suited to his needs. With the continuous broadening and improvement of the product range, VIKING responds to the market requirements and makes the range of gardening tools more attractive for customers year by year. Positive customer assessments, rising sales figures and positive results in numerous test reports across-the-board confirm VIKING's road to success. Targeted investment in research and development will help VIKING continue to set the standard in terms of technology and quality in the future. 

Facts & figures: VIKING at a glance
Company history 

1981 Foundation of VIKING GmbH
1992 VIKING becomes a member of the STIHL Group
2001 Relocation of the company headquarters from Kufstein to the Competence Centre for Gardening Tools in Langkampfen
Management 

Dr. Nikolas Stihl, Mag. Heinrich Lechner
Product range
Lawn mowers, ride-on mowers, garden shredders, grass trimmers, brush cutters, hedge cutters, hedge trimmers, blowers, tillers.
Business figures
	
	
	2001
	2002
	2003
	2004
	2005
	2006

	Employees
	
	141
	146
	152
	152
	161
	179

	Turnover 
	in thousand EUR
	76,034
	78,370
	82,644.6
	73,700.4
	83,200
	86,399

	Balance sheet total
	in thousand EUR
	45,263
	40,832
	44,115
	46,474
	50,300
	53,471

	Equity capital
	in thousand EUR
	18,924
	21,958
	26,609
	28,924
	33,000
	32,006

	
	in %
	41.8
	53.7
	60
	62
	66
	60

	Export share
	in %
	98
	99
	99 
	98
	98
	98


VIKING: Successful member of the STIHL group
VIKING has been a member of the STIHL group for 15 years. The VIKING garden tool range supplements the product range of the global market leader for motorised saws in an ideal way and the Tyrolean company profits from the support of the internationally-operating group. VIKING is a fully-owned subsidiary of STIHL International GmbH and increasingly produces parent group products also in Langkampfen. Currently, engine units for the STIHL brush cutter for the North American market are being produced in the Tyrol. Here, VIKING has once again asserted itself in the tough internal competition among the STIHL production sites. 

Company history: VIKING in short
VIKING was founded in 1981 in Kufstein and was able to continuously expand the production of its garden shredders under Managing Director Heinrich Lechner. Three years after founding the company (1984), VIKING began the development of its own line of lawn mowers. In 1992, following incorporation into the STIHL group, the company completely renewed its garden tool range.
Today, VIKING produces and sells lawn mowers, ride-on mowers, garden shredders, grass trimmers, brush cutters, hedge trimmers, hedge cutters and tillers. With a current export share of approximately 98 percent, the garden tool specialist is represented in some 60 countries worldwide, the most important export markets being France, Germany, Spain/Portugal, Russia and the Benelux countries. With 179 employees, VIKING achieved a turnover of 86.4 million euro in 2006.
Consistent development of high-quality products and good marketing techniques in collaboration with the STIHL Group have made VIKING a leading company in the garden tool sector.
Your contact persons for further questions:
VIKING GmbH
Mag. Christian Dag
Tel. 05372/6972-267

E-mail: christian.dag@viking.at
www.viking-garden.com
