VIKING Company Review Press Statement
Botanical Gardens, Innsbruck
Tuesday 2 May 2006, 10.00 am
VIKING 2005: Best ever results in the company’s history
Your contacts:
Dr. Nikolas Stihl, Managing Director, VIKING GmbH
Heinrich Lechner, Managing Director and Marketing Manager, VIKING GmbH
CONTENTS
· Sales development 2005: best ever results in the company’s history.
· Confidence in the location: Additional plot purchased – a test area on our doorstep.
· Success series – the new products 

· VIKING products - design award and test winners.
· VIKING celebrates its 25th anniversary: Open Day on 20 May 2006
Further literature
Press CD May 2006 (texts of this press pack and photos)
VIKING news 2006
Flyer - Open Day, 20 May 2006
Sales development 2005
VIKING achieves best ever results in company’s history
Langkampfen/Kufstein, 2 May 2006. In 2005, VIKING GmbH was able to increase its turnover by 12 % to over 83 million euros. This is the best result in the 25-year history of the Tyrol-based garden tool manufacturer. Compared to 2004, the number of employees increased by nine to 161. In 2005, it was also possible to increase equity capital to 33 million euros, which represents about 66% of the balance sheet total. Thus, VIKING GmbH can look back on a true success story: In the founding year 1981, 30 employees produced a turnover of 1.1 million euros and, from there, things really took off. 

“These pleasing results are proof that VIKING has worked effectively in 2005 and is continually gaining market share. And all that despite the highly competitive market for garden appliances”, says Managing Director Dr. Nikolas Stihl. The Tyrol-based garden tool manufacturer also has big plans for 2006: Through extension of the lawn mower range and the successful entry into the professional lawn care market, VIKING is on the way to becoming the leading garden-appliance brand in Europe.
Successful with top quality products
VIKING is continually gaining new ground in the European garden appliance market. In doing so, the STIHL group company asserts itself against the growing competition in the lower price segment, by virtue of its expertise and the highest demands on quality. “We shall continue to avoid competing with cheaper products”, says Dr. Nikolas Stihl, “because for demanding customers, a well-balanced price/performance ratio is the decisive factor.” VIKING places great value on personal contact via a network of over 10,000 specialist dealers, who offer customer-oriented service. “We enhance our very extensive range of innovative products by means of competent advice, before the purchase. Because only this perfect combination of superior engineering, optimum sales performance and excellent service ultimately results in a high level of satisfaction among our customers. A large proportion of our customers own more than one VIKING appliance, which is a clear indication of the level of satisfaction with our products”, says Managing Director Dr. Stihl. 

New products guarantee technical edge
But in Langkampfen, there will be no resting on the laurels of the last 25 years. The focus remains firmly on innovation. With ongoing development of the appliances, the company intends to continue its success in the coming years and become the market leader for garden tools in Europe. An entirely new series of lawn mowers fulfils all requirements: From the 4 Series to the 8 Series, the new fleet fulfils all customer demands. 

A clear declaration of confidence in the location: Additional plot purchased 

Langkampfen will continue to be the headquarters of VIKING GmbH. A 10,000 m² plot of land was recently purchased, which the company intends to use as more than just a test area for new products in the near future. Thus VIKING is taking a large step towards the protection of the Tyrol location. “Our demand for premium quality affects not only the products and processes, but especially our employees. Their outstanding qualifications, motivation and commitment make the decisive contribution to our market success. For this reason, we have decided to continue to invest in the expansion of our company premises”, says Managing Director Dr. Nikolas Stihl. 

New products
Success series
During the last months, VIKING GmbH has completely revised its lawn mower range. “We will continue to pursue the strategy of a manufacturer’s brand with premium demands. We now offer an even wider range of garden appliances and innovative lawn mowers are now available to the customers as standard”, Managing Director Heinrich Lechner was pleased to announce. With the 6 Series, a completely newly-developed lawn mower for the highest demands was successfully introduced in 2005. The 6 Series models are powerful, efficient with regard to cutting performance and easy to operate. Here, the “6” also stands for the six advantages of the series: High performance, functionality, ergonomics, durability, convenience and design.
Under the slogan “mowing enjoyment”, the compact lawn mowers of the 4 Series enjoy outstanding acceptance by dealers and consumers alike. With the 5 Series, on the other hand, the focus is on “comfortable mowing”. VIKING is thus setting new standards with regard to ergonomics and easy operation. Also in 2005, the highly-professional 8 Series firmly established itself in the commercial segment. A success upon which VIKING intends to build this year, with the robust and powerful 7 Series for professional users.
Aside from VIKING’s leading product, the lawn mower, the garden tool manufacturer is also innovative in other areas. At Europe’s international garden trade fairs, VIKING will present two new garden shredders, a new electric blower and vacuum unit and a new professional hedge trimmer, in autumn 2006.

VIKING products - test and design award winners
Independent product tests are always an important indicator for VIKING, as the quality of its own products is objectively examined. To be the number 1 in terms of quality, performance and design is the challenge taken on by VIKING garden appliances. In 2005, VIKING products also impressed independent jury members and journalists and consequently received awards and first places. For example, the GE 250 garden shredder secured the title of “Test winner” in the “Heimwerker” magazine (edition 04-05/2006): “Where there a large amounts of cuttings to be dealt with, the VIKING GE 250 shredder is in its element” concluded the renowned publication.
The winning of a wide variety of reputable design prizes is already a tradition at VIKING. In 2005, this was supplemented by the “iF design award” for the MB 6 RH high grass mower. 

 VIKING thus proved that innovative technology must not only be functional, but can also be executed in an attractive form.
VIKING celebrates its 25-year anniversary
Open Day on 20 May 2006
On 20 May, VIKING will celebrate its 25th anniversary with an open day. During these 25 years, VIKING was able to increase the number of employees from 30 to 161 and the turnover soared from 1.1 million euros to 83.2 million euros. In this way, the STIHL group company is striving to become the number 1 in the European garden-appliance market in the near future.
The Open Day begins on Saturday at 10 am and goes on until 5 pm. In addition to company tours and product demonstrations, there will also be a games park. Furthermore, STIHL timber sport demonstrations are planned. 

ORF Radio Tyrol will be broadcasting from the marquee and the public will be able to enjoy high-quality music – “Gilbert”, “Die Hegl” and “Der Angather Blechschaden” will provide the appropriate musical background to the event.
VIKING: Successful member of the STIHL group
VIKING has been a member of the STIHL Group for more than 10 years. The VIKING garden tool range supplements the product range of the global market leader for motorised saws in an ideal way and the Tyrolean company profits from the support of the internationally-operating group. VIKING is a wholly-owned subsidiary of STIHL International GmbH.
Just like VIKING, the STIHL Group was also able to record an impressive balance for 2005. 
VIKING management crew:

Dr. Nikolas Stihl

Managing Director
Heinrich Lechner
Deputy Managing Director and Marketing Manager
Josef Koller

Authorised Representative and Production and Quality Assurance Manager
Michael Dickjürgens
Materials Management
Bruno Lutz
Finance and Accounting Manager
Wolfgang Simmer
Sales and Distribution Manager
Johann Weiglhofer
Development Manager
Facts & figures: VIKING at a glance
Company history 

1981 Foundation of VIKING GmbH
1992 VIKING becomes a member of the STIHL Group
Management 

Dr. Nikolas Stihl,  Heinrich Lechner
Product range
Lawn mowers, ride-on mowers, garden shredders, grass trimmers, brush cutters, 

hedge trimmers, hedge cutters, blower units and tillers
Business figures
	
	
	2000
	2001
	2002
	2003
	2004
	2005

	Employees
	
	133
	141
	146
	152
	152
	161

	Turnover 
	in thousand EUR
	70,625
	76,034
	78,370
	82,644.6
	73,700.4
	83,200

	Balance sheet total
	in thousand EUR
	33,760
	45,263
	40,832
	44,115
	46,474
	50,300

	Equity capital
	in thousand EUR
	17,042
	18,924
	21,958
	26,609
	28,924
	33,000

	
	in %
	50.5
	41.8
	53.7
	60
	62
	66

	Export share
	in %
	98
	98
	99
	99 
	98
	98


Company history: VIKING in short
VIKING was founded in 1981 in Kufstein and was able to continuously expand the production of its garden shredders under Managing Director Heinrich Lechner. Three years after founding the company (1984), VIKING began the development of their own line of lawn mowers. In 1992, following incorporation into the STIHL group, the company completely renewed its garden tool range.
Today, VIKING produces and sells lawn mowers, ride-on mowers, garden shredders, grass trimmers, brush cutters, hedge trimmers, hedge cutters and tillers. With a current export share of approximately 98 percent, the garden tool specialist is represented in some 60 countries worldwide, the most important export markets being France, Germany, Spain/Portugal and Scandinavia. With 161 employees, VIKING achieved a turnover of 83.2 million euros in 2005.
The consistent development of high-quality products and good marketing techniques in collaboration with the STIHL Group have made VIKING a leading company in the garden tool sector.
Your contact persons for further questions:
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Christian Dag
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